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DMHA Substance Abuse Prevention Funded Initiatives, SFY2024 
 
BLOCK GRANT FUNDED 
 
Prevention Region 1  
 
Geminus Corp.; Lake, Laporte, Porter Counties (Community Prevention)  

• Al’s Pals. Target Population: All Lake and Porter County HeadStart youth age 3-6.  
• Team Resilience. Target Population: staff of Regional Care Group 18+ 
• Too Good for Drugs. Target Population: Youth between the ages of 8-14 in Lake and Porter 

Counties, specifically in Boys and Girls Clubs of Greater NWI  
• LGBTQ+ Cultural Diversity Training. Target Population: staff of NWI Community Action ages 

18+ in Lake, Porter, and LaPorte Counties.   
• Positive Culture Framework social norms campaign. Target Population, Indirect, young adults 

aged 18-24, Region 1 families with children ages 18-65+.  
 

Geminus Corp,; Lake, Laporte, Porter, Jasper, Newton, Starke and Pulaski counties (Older Adult 
Prevention) 

• Community Conversation: Target population: 50+ Adults.   
• Wellness Initiative for Senior Education: Direct/EBP. Target population: 50+ Adults.    
• Positive Culture Framework: Indirect/EBP. Target population: 50+ Adults. 

 
Holistic Evolution Inc.; Lake County (BIPOC/LGBTQ+) 

• This contract provides primary prevention and mental health promotion services to populations 
disproportionately affected by the COVID-19 pandemic. (Programming TBD) 

 
Marshalltown Community Youth Programs; The Papa House; Lake and Marion County (Community 
Readiness)  

• Botvin Life Skills Training: Universal Direct/EBP. Target Population: Black and Hispanic youth 
ages 12-17 in grades 6-8 or 9-12.  

 
Porter-Starke Services; Porter and Starke County (Older Adult Prevention)  

• Healthy Ideas: Target population: 50+ Adults  
• Older Adult Alcohol and Prescription Drug Media Campaign: Target population: 50+ Adults.  
• Wellness Initiative for Senior Education (WISE) Target population: 50+ Adults.  

 
 
Prevention Region 2  

 
Alcohol & Addictions Resource Center (AARC); St. Joseph County (Community Prevention)  

• Botvin Lifeskills Training. Target Population: all students 7-8 grade students enrolled in the 
South Bend Community School Corporation.  

• Wellness Initiative for Senior Education (WISE). Target Population: all senior (55+), attendees of 
REAL Service nutrition sites.  

• Parent Social Marketing Campaign. Target population: Parents and caregivers and extended 
family of youth.  

 
Kosciusko Cares; Kosciusko County; (Community Prevention)  

• Al’s Pals. Target population: children attending preschool. 
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• W.A.I.T. Target population: students in grades six through twelve with elevated risk. 
• Botvin LifeSkills. Target population: students in grades four through eight in Tippecanoe Valley, 

Whitko, Wawasee, and North Miami school districts. 
• Strengthening Families, Utah Version. Target population: parents and caregivers of students aged 

5-14 enrolled in Warsaw School Corporation. 
• Strengthening Families, Iowa Version. Target population: parents and caregivers of students aged 

10-14 enrolled in Wawasee, Tippecanoe Valley and North Miami school corporations. 
• Positive Culture Framework Social Norms Campaign. Target population, Indirect: students in 

grades six through twelve in Kosciusko and Miami counties. 
• Talk. They Hear You Media Campaign. Target population, Indirect: All families with children  

 
SCAN; Cass, Fulton, Howard, Miami and Wabash Counties (Community Readiness)  

• Substance Free Alternative Events (SFAE): Target Population; Universal/Direct Alternative/EBP. 
Children between the ages of 5-17 and their parents an guardians in the IN5 counties (Howard, 
Wabash, Miami, Fulton, and Cass).  

• Talk They Hear You. Campaign. Universal/Indirect/EBP. Target population: Parents and 
guardians of youth in the IN 5 counties.  

 
Northern Indiana Hispanic Health Coalition (NIHHC); Elkhart County (BIPOC/LGBTQ+) 

• This contract provides primary prevention and mental health promotion services to populations 
disproportionately affected by the COVID-19 pandemic. (Programming TBD)  
 

Youth Services Alliance Inc.; Cass County (Community Prevention)  
• Botvin LifeSkills Training Program: Target Population: Universal-Direct, Youth- (ages approx. 

10-14) Jr High/Middle/Intermediate School aged students 
• Talk. They Hear You: Target Population: Universal-Indirect, adults (between ages 18-44) 

residing in Cass County. 
• W.A.I.T.; Target Population: Universal-Direct, Youth-(ages approx. 10-14) Jr 

High/Middle/Intermediate School aged students. Youth whose parents have ties to the 
CJS/incarceration. 

• Developmental Assets/Relationships: Target Population: Universal-Indirect, ages 18–44-year-
olds living in Cass County. 

 
 
Prevention Region 3 
 
Allen County Drug and Alcohol Consortium; Allen County (Community Prevention)  

• Project ALERT. Target Population: Fort Wayne Community School 7th graders at Lakeside, 
Jefferson, Northwood, Memorial, Shawnee and Portage Middle School.  

• Too Good for Drugs. Target Population: Youth in BGCFW and Power House Youth Center After 
School Programs 

• LGBTQ+ Cultural Diversity Training. Target Population: Community Professionals working 
with youth population in Allen County 

• Talk. They Hear You. Target Population: parents and caregivers with youth under age 21.  
 

Allen County Drug and Alcohol Consortium Inc; Allen County (Older Adults Prevention) 
• Older Adults Informational Campaign: Target Population: Indirect, Non EBP 50+ Adults.  
• Wellness Initiative for Senior Education (WISE): Target Population: Direct, EBP 50+ Adults.  
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Prevention Region 4 
 
Carroll County Lifeline Connection/Freedom Mission; Carroll County (Community Readiness)   

• Sources of Strength: Universal Direct/EBP. Target population: Church KidMin and Youth 
Groups and The Upper Room Youth Center After School Program.  

• Too Good for Drugs: Universal Direct/EBP. Target Population: Delphi School Corporation. 5th 
graders and Freshman. Carroll School Corporation- 3rd and 6th graders.    

• Policy Change: Universal Indirect/ Environmental/EBP. Target population: Delphi Community 
School Corporation, student’s parent/guardian and school staff.  

• Substance Free Alternative Events: Universal Direct/ EBP. Target Population: Youth in Carroll 
County ages 11-18.  
  

Healthy Communities of Clinton County; Clinton and White Counties (Community Prevention)  
• Too Good for Drugs. Target Population: Clinton Prairie Jr/Sr High School in the 8  and 10  

grade levels, Rossville Elementary school in the 5th grade, and St. Matthew Kindergarten apart of 
the Community Schools of Frankfort School District.  

• Lions Quest. Target Population: Clinton Prairie Jr/Sr High School in the 8th and 10th grade levels 
and youth referred to the Clinton County Juvenile Probation Department. 

• Sources of Strength. Target Population: Youth Rise Youth Leadership Council members 
comprised of Clinton Prairie Jr/Sr High School, Clinton Central Jr/Sr High School, Rossville 
Middle/Senior High School and Community Schools of Frankfort students in grades 9-12, All 
Rossville Middle/Senior High School 10th grade students, Clinton Central Elementary, Clinton 
Prairie Elementary, Rossville Elementary and Community Schools of Frankfort Elementary   

• Guiding Good Choices. Target population: Parents and Guardians of at-risk youth involved with 
the juvenile probation system and Parents/Guardians living at the local recovery home within 
Clinton County 

• Baby & Me Tobacco Free. Target population: pregnant women and their eligible partners who 
smoke/vape. 

• Stepping on Stigma Media/Social Norms Campaign. Target Population, Indirect, Clinton County 
youth ages 6-18  

th th

 
 
 

Prevention Region 5 
 
Boys and Girls Club of Wayne County; Wayne County (Community Prevention)  

• Botvin LifeSkills. Universal direct EBP. Target population: 7th & 8th graders. 
• Too Good for Drugs. Universal direct EBP. Target population: 3rd, 5th, 6th graders. 
• Too Good for Violence. Universal direct EBP. Target population: 4th and 6th graders. 
• Talk. They Hear You. Universal indirect information dissemination. Target population: 

parents/caregivers of youth enrolled in Wayne County Schools.  
 

Delaware County Prevention Council; Delaware County (Community Prevention)  
• Too Good for Violence. Target population: Universal direct EBP, students enrolled in grades K-5 

in Muncie Community Elementary Schools.   
• What’s Your Side Effect? Target population: Universal indirect EBP, Students in K-12 in 

Delaware County.  
• Talk. They Hear You. Media Campaign. Target population: Universal indirect EBP, parents of 

children aged 9-15 in Delaware County.  
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Delaware County Prevention Council; Delaware County (Older Adult Prevention)  

• Wellness Initiative for Senior Education (WISE). Target population, Adults Direct EBP, 50+  
• Community Based Process. Target population, Adults Direct EBP, 50+  
• Positive Norms Campaign. Target population, Adults Direct EBP, 50+ 

 
Intersect, Inc.; Madison County (Community Prevention)  

• Whole School, Whole Community. Target Population: Indirect, all students enrolled in Anderson 
Preparatory and Lapel School Systems, Alexandria Elementary, Alexandria Jr./Sr. high school 9th 
graders.  

• School Connection School Curriculum. Target population: All students enrolled at Lapel High 
School (grades 9-12) (477) at Anderson Preparatory School (9th grade) (75), and Alexandria 9th 
graders (112).  

• Strengthening Families 7-week program. Target population: Families in the Anderson and 
Elwood communities.  

• BotVin Life Skills. Target population: Fifth grade (112) and sixth grade (134) students at 
Alexandria Monroe Elementary School  

• Be the Majority. Target Population, Indirect, Students attending Pendleton Middle School, 
Pendleton High School, Elwood Middle School, Elwood High School, Alexandria Jr/Sr High 
School, Anderson Preparatory Academy, Anderson High School and Highland Middle School. 

 
Jay County Drug Prevention Coalition; Jay County (Implementation)  

• Botvin LifeSkills. Target population: 3rd-6th graders in Jay Christian Academy and Blackford 
Intermediate Schools 

• WhyTry. Target population: Jay County Junior and Senior High School Students  
• Be the Majority Campaign. Target population: Jay County Youth aged 5-19 years old.  

 
Minority Health Coalition of Madison County; Madison County (Older Adult Prevention)   

• Information Dissemination. Target population 50+ Adults. 
• Raising our children’s kids-grandparent program. Target population 50+ Adults  
• Wellness Initiative for Senior Education (WISE). Target population 50+ Adults.  

 
 
Prevention Region 6 
 
Mental Health America of West Central Indiana; Sullivan and Vigo County (Community Readiness)  

• Too Good for Drugs: Universal Direct/EBP. Target population: 4th and 5th graders at Sullivan 
Elementary; 4th graders in Vigo County.  

• Too Good for Violence: Universal Direct/EBP. Target Population: 507 5th grade population 
students which is half the equivalent to half the 5th grade in Vigo County    

• Substance Free Alternative Events- Universal Direct/EBP. Target Population: Sullivan and Vigo 
County. Prioritizing families that have health disparities (areas with school who have higher rates 
of free and reduced lunches and higher rates of parental incarceration).  

• Policy Change: Universal/Indirect/EBP. Target population: High School and Middle School Staff 
and committee members, school boards, coalition members, and administration in Sullivan and 
Vigo Counties.  

• Parent Focused Campaign: Hidden in Plain Sight: Universal Indirect/EBP. Target population: 
Parents in Sullivan and Vigo Counties.  
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Prevention Region 7  
 
Beech Grove Comprehensive Drug-Free Coalition; Marion County (BIPOC/LGBTQ+) 

• This contract provides primary prevention and mental health promotion services to populations 
disproportionately affected by the COVID-19 pandemic. (Programming TBD) 

 
Drug Free Marion County; Marion County (BIPOC/LGBTQ+) 

• This contract provides primary prevention and mental health promotion services to populations 
disproportionately affected by the COVID-19 pandemic. (Programming TBD) 

 
Drug Free Marion County; Marion County (Older Adults Prevention) 

• Community Conversations. Target Population: Universal Indirect EBP, 50+ Adults.  
• Wellness Initiative for Senior Education (WISE). Target Population: Direct EBP, 50+ adults.  
• Positive Culture Framework. Target population: Indirect EBP ,50+ Adults.  

 
Indiana University Health; Marion and Morgan County (Older Adult Prevention)  

• Wellness Initiative for Senior Education (WISE). Target population: Direct EBP, 50+ Adults.  
• Healthy Ideas. Target population: Direct EBP, 50+ Adults. 

 
LifeSmart Youth; Marion County (BIPOC/LGBTQ+) 

• This contract provides primary prevention and mental health promotion services to populations 
disproportionately affected by the COVID-19 pandemic. (Programming TBD) 

 
Marshalltown Community Youth Programs; The Papa House; Lake and Marion County (Community 
Readiness)  

• Botvin Life Skills Training: Universal Direct/EBP. Target Population: Black and Hispanic youth 
ages 12-17 in grades 6-8 or 9-12.  

 
The Latino Youth Collective of Indiana Inc.; Marion County (BIPOC/LGBTQ+) 

• This contract provides primary prevention and mental health promotion services to populations 
disproportionately affected by the COVID-19 pandemic. (Programming TBD) 

 
 
 
Prevention Region 8  
 
Daviess Community Hospital; Daviess County (Older Adult Prevention)  

• Substance Free Alternative Events. Target population: Direct EBP, 50+ Adults.  
• Wellness Initiative for Senior Education. Target Population: Direct EBP 50+Adults.  

 
Family Health Center; Knox and Daviess County (Community Readiness)   

• Strengthening Families Program: Universal Direct/EBP. Target population: Families in Knox, 
Martin, and Pike Counties. 

• Catch my Breath: Universal Direct/EBP. Target Population: Youth in grades 5th to 12th in Davies, 
Knox, Martin, and Pike Counties.   

• Media Campaign “Talk they Hear You”: Universal Indirect/EBP. Target population: Families in 
Daviess, Knox, Martin, and Pike Counties.  
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• Substance Free Alternative Events and Ancillary Media Campaign: Universal 
Indirect/Direct/EBP. Expected to reach 3,000 participants: Target Population: Families and youth 
in Knox, Daviess, Martin, and Pike Counties.  

• Too Good for Drugs/Violence: Universal Direct/EBP. Target population: Youth in grades 4th to 
12th in Davies, Knox, Martin, and Pike Counties.  

 
Greene County Alliance; Greene County (Community Readiness)  

• Strengthening Families: Selective Direct/EBP. Target Population: Justice-involved families 
referred by the Greene County court/probation department.  

• INDEPTH/ N-O-T: Indicated Direct/EBP. Population: Indicated youth identified as early-stage 
vape or tobacco-product users.  

• CAST: Selective Direct/EBP. Target Population: Youth demonstrating poor mental health or 
academic challenges as referred by counselors, social, and the court system.  

• Catch My Breath: Universal Direct/EBP. Target Population: University strategy aimed at fourth 
graders.  

• Hero’s Storytime: Universal Direct/NON EBP. Target Population: All Pre-K children (3-5 years) 
and caregivers Greene County.  

• Hidden in Plain Sight: Direct/Non EBP. Target Population: All parents/caregivers of youth aged 
18 and under.  

Youth First, Inc.; Dubois, Pike, Vanderburgh Counties (Community Prevention)  
• Strengthening Families. Target population: parents, caregivers, and youth aged 3-17 at select 

schools, Dubois, Pike and Vanderburgh 
• BotVin LifeSkills. Target Population: Students in Vanderburgh County Catholic Schools grades 

4-8.   
• Al’s Pals. Target Population: children aged 4-5 years old enrolled in childcare/preschools in 

Vanderburgh County. 
• Family Foundations. Target population: expectant parents in Vanderburgh, Pike and Dubois 

counties aged 15-44.  
• Indirect Strategy- Social Marketing Campaign. Target population: High school youth (ages14-18) 

and adult community members (ages 19-45) in Vanderburgh, Dubois and Pike Counties.   
 
 
Prevention Region 9 
 
Anointed Women Empowered; Clark County (Community Readiness)  

•
students ages 11-17.   

• The Truth/Local Media Campaign: Universal Indirect/EBP. Target population: Clark County 
Middle and High School students ages 10-17 in all school districts.    

 Keepin’ it Real Pilot:  Universal Direct/EBP. Target population: Middle and High School 

 
Boys and Girls Club; Harrison-Crawford County; Crawford County (Community Prevention) 

• Too Good for Drugs: Universal Direct/EBP. Target population: Kindergarten through 5th grade 
students who attend BGC OST programming.  

• Positive Action: Universal Direct/EBP. Target population: 8th grade students of Crawford County 
School Corporation.  

• Smart Moves: Universal Direct/EBP. Target population: Kindergarten through 5th grade who 
attend BGC OST programming.  
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• Substance Free Alternative Events: Universal Direct/EBP. Target population: Middle and High 
school students 

• School Policy Change on Vaping: Universal Indirect/EBP. Target population: Crawford County 
middle and high school students.  

• Be the Majority (Media Campaign): Universal Indirect/EBP. Target population: All remaining, 
eligible Crawford County middle and highschoolers.  

 
Hoosier Uplands Economic Development Corporation; Lawrence County (Community Prevention)  

• Substance Free Alternative Events (SFAE). Target population: Lawrence County youth. Parents, 
and guardians.  

• Too Good for Drugs. Target population: Universal direct EBP, students enrolled in grades K-5 in 
Lawrence County Independent Schools district. 

• LifeSkills. Target population: Lawrence County Independent School (LCIS) 6th, 7th, and 8th grade 
students and Mitchell Junior High, 7th and 8th graders.  

• What’s Your Side Effect? Positive Norms Campaign. Target population: Universal indirect EBP, 
Lawrence County youth ages 12-19 (7th-12th grade).   

• Talk. They Hear You. Media Campaign. Target population: Universal indirect EBP, Lawrence 
County adults ages 25-64.   
 

LifeSpring Health Systems; Clark, Orange, and Washington Counties (Older Adult Prevention) 
• Community Based Process. Target population: Direct/EBP, 50+ Adults. 
• Positive Norms Campaign. Target population: Indirect/EBP, 50+ Adults.  

 
Our Place Drug & Alcohol Education Services; Floyd County (Community Prevention)  

• Footprints for Life. Target population: 2nd grade students in Harrison County schools and in 
Silver Creek elementary school in Clark Co. 

• Botvin LifeSkills. Target population: 4th, 7th and 9th or   10th grade students 
• Be the Majority Social Norms Campaign. Target Population: New Albany Floyd County Middle 

and High School Students.  
• Not all College Students Drink Like Fish (Social Norms). Target Population, Indirect: college 

students ages 18-24 at Indiana University Southeast.  
• Parents Who Host Lose the Most. Target Population: Parents of Floyd County students, other 

adults aged 20-49.  
• Teacher Administrator Education. Teachers, counselors, and administrator in Floyd County 

schools.  
• Community Education (targeting marijuana, vaping, and alcohol use).  Target Population, 

Indirect: Parents of Floyd County students, other adults aged 20-49.  
 
Our Place Drug & Alcohol Education Services; Clark, Floyd, Harrison, Scott, and Washington 
Counties (Older Adult Prevention) 

• Information Dissemination. Target population: Indirect 50+ Adults.  
• Raising Our Children’s Kids-Grandparent Program.  Target population: Direct, 50+ Adults.  
• Wellness Initiative for Senior Education (WISE). Target population: Direct EBP, 50+ Adults.  
• The Truth Campaign. Target Population: Universal, Clark County youth ages 10-17.   

 
Scott County Partnership; Scott County (Community Prevention)  

• Botvin LifeSkills Transitions. Target population: Universal Direct, high school seniors.  
• Project Towards No Drug Abuse. Target population: Universal direct, all students in 10th grade at 

Scott County Schools District 1.  
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• Curriculum Based Support Group. Target population: Selective, direct EBP students aged 14-18 
enrolled at Scott County Schools District 2, recommended by counselor.  

• Community Education: Target population: Universal indirect, EBP, residents of Scott County.  
• Substance-Free Alternative Events: Target population: Universal direct, EBP, school aged 

students in Scott County.  
• Project Substance Free. Target population: Universal, direct, EBP all students in 10th grade at 

Scott County Schools District 2.  
 
Washington County Family YMCA; Hoosier Uplands; Washington County (Community Readiness)  

• Positive Action:  Universal Direct/EBP. Target Population: Students in Washington County 
schools in 4th, 5th, 6th, 8th, 9th and 10th grade in Washington County.   

• Parent Focused Campaign- Talk they Hear You: Universal Indirect/EBP.  
Target Population: Parents of school aged youth.   

• Substance Free Alternative Events: Universal Direct/EBP. Target Population: Parents/Caregivers 
and youth not participating in the Positive Action curriculums within their schools.  

• Why Try: Universal Direct/EBP. Target Population: Middle school aged youth who are children 
of parents who are or have been incarcerated and/or low-income.  

• Youth Social Norms Campaign-Why Try Messaging. Target Population: Students in 6th through 
8th grade.  

 
Prevention Region 10  

 
Alliance for Substance Abuse Progress ASAP; Bartholomew County (Older Adults Prevention) 

• Wellness Initiative for Senior Education. Target population: Direct/EBP, 50+ Adults.  
• Positive Norms Campaign. Target population: Indirect/EBP, 50+ Adults 
• Numb to Nourish. Target population: Direct/Non EBP, 50+ Adults  

 
Alliance for Substance Abuse Progress (ASAP); Bartholomew County (BIPOC/LGBTQ+) 

• This contract provides primary prevention and mental health promotion services to populations 
disproportionately affected by the COVID-19 pandemic. (Programming TBD) 

 
Citizens for a Drug Free Ohio County; Ohio County (Community Readiness)  

• Substance Free Alternative Events and Ancillary Campaign: Universal Indirect/EBP. Expected to 
reach a minimum of 244 participants. Target population: Middle and high school students.  

• Substance Free Alternative Events-Ancillary Messaging Campaign: Universal Indirect/EBP. 
Expected to reach a minimum of 2,000 participants. Target population: Parents of middle and 
high school students, providers, and members of the public.   

The Haven; Union County (Community Readiness)   
• Too Good for Drugs: Universal Direct/EBP. Expected to reach a minimum of 133 participants. 

Target population: 3rd, 4th, and 5th grade students enrolled in health class at and Liberty and 
College Corner Elementaries.  

• Substance Free Alternative Events: Universal Direct/EBP. Expected to reach a minimum of 400 
participants. Target population: UCCC students.  

• Vaping Policy: Universal Indirect/EBP. Expected to reach a minimum of 524 participants. Target 
population: Union County School Corporation Schools.  

• Positive Norms Campaign: Universal Indirect/EBP. Expected to reach a minimum 4,000 
participants. Target Population: All members of Union County.   
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The Haven; Fayette County (Community Prevention)  

• Why Try Single School Pilot. Target population: Universal Direct EBP, students in grades 
kindergarten-5 at Grandview Elementary. 

• Too Good for Drugs. Universal Direct EBP. Target population: all students in 6th in public and 
private schools.  

• Project Alert. Target population: Universal Direct EBP, 7th and 8th grade students enrolled in 
public and private schools.   

• Positive Cultural Framework. Target population:  Universal Indirect EBP, Fayette County 
residents.  

 
Foundation for Youth of Bartholomew County; Bartholomew County (Community Prevention) 

• Botvin LifeSkills. Target population: Universal Direct, students in grades 7 and 9/10 at 
Bartholomew Consolidated School Corporation (BCSC) and Flat Rock Hawcreek School 
Corporation.   

• Substance Free Alternative Events. Target population: Universal Direct, Bartholomew County 
Youth (grades 7th-12th).  

• Numb to Nourish (youth focus for teachers, parents, and youth). Target population: Direct, 
elementary school teachers and parents whose youth attend BCSC schools. Indirect, elementary 
students in BCSC.  

• Positive Cultural Framework Information Dissemination. Target population: students in grades 5th 
through 12th grade at Bartholomew County Schools (predominantly BCSC schools).  

• Media Campaign: Talk they Hear You and Be the Majority. Target population: includes youth 
ages 10-18 and adults ages 25-44 
  

 
Upstream Prevention; Johnson County (Community Prevention)  

• Al’s Pals. Target population: Universal direct, pre-school aged children at Kid City.  
• Baby & Me, Tobacco Free. Target population: Indicated Direct EBP, individuals who are 

pregnant and smoke in Johnson County.  
• Community Education Trainings. Target population: Universal direct EBP, Community members 

ages 20 and up.   
• Media Campaign. Target population: Universal indirect, young adults, parents, and youth 

influencers age 25-64 in Johnson County.  
• Alternative Activities/Substance Free Events and Activities. Universal/direct Non EBP.  
• Reconnecting Youth. Target population: Selective/Indicated, High School Academy students at 

Whiteland High School.  
• (Elementary) Sources of Strength. Target population: Universal Direct, elementary grades 3-6th.  
• (Secondary) Sources of Strength. Target population: Universal Direct, students at Franklin 

Community High and Middle Schools, Whiteland High School, Clark Pleasant Middle School.  
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College Campus Prevention 
 
Ball State University -Through this contract, Ball State has utilized the Strategic Prevention Framework 
(SPF) through an immersive learning course in the School of Social Work to assess, build capacity, plan. 
implement, and evaluate substance use on campus. Through this program students can create social media 
messaging, a mocktail lounge, and how to impact underserved students on campus. Students also assist 
with drug take back activities and spread awareness throughout the campus. Target population are BSU 
students under the age of 25.  
 
Indiana University, Bloomington- This contract supports campus initiatives to focus on addressing 
substance use and mental health on campus and build the sense of community that IU Hoosier students 
are not alone when it comes to mental health and substance use through the development of “No Hoosier 
Alone” campaign. They have also been able to partner with campus housing, the Cultural Center, and 
other groups on campus to provide presentations and resources to students under the age of 25.  
 
Indiana University-Purdue University Indianapolis- The prevention strategies under this contract with 
IUPUI has taken the approach to involve all departments on campus with the understanding of wellness, 
including positive coping skills for stress for IUPUI students under the age of 25 and faculty and staff in 
various departments. IUPUI has been able to work on a Healthy Campus 2025 plan for campus that is 
inclusive of substance use and mental health with IUPUI students and staff.  
 
Indiana Wesleyan University (IWU)- Indiana Wesleyan is utilizing the Strategic Prevention Framework 
(SPF) to access the campus, build capacity, and plan to implement primary prevention programs and 
strategies on campus for IWU students under the age of 25.  
 
Ivy Tech Community College, Kokomo- Prevention strategies under this contract have been able to do 
many classroom level presentations on substance use and mental health. Through the implementation of 
Screen U, personal feedback tool for college students about their personal substance use. Awareness 
throughout campus has been built around services offered for students struggling with substance use or 
mental health issues. Target population are Ivy Tech Kokomo students under the age of 25.  
 
Ivy Tech, Muncie- Ivy Tech Muncie is utilizing the Strategic Prevention Framework (SPF) to access the 
campus, build capacity, and plan to implement primary prevention programs and strategies on campus for 
Ivy Tech, Muncie students under the age of 25. 
 
Purdue University- Purdue is utilizing the Strategic Prevention Framework (SPF) to access the campus, 
build capacity, and plan to implement primary prevention programs and strategies on campus for Purdue 
students under the age of 25. 
 
University of Norte Dame- Norte Dame is utilizing the Strategic Prevention Framework (SPF) to access 
the campus, build capacity, and plan to implement primary prevention programs and strategies on campus 
for Norte Dame students under the age of 25.  
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Statewide Initiatives 
 
Indiana Alliance for Prenatal Substance Exposure (formerly Indiana NOFAS) – this contract 
addresses the prevention of prenatal substance exposure, including fetal alcohol spectrum disorders 
(FASD), through education, social marketing efforts and support of a FASD prevention collaborative.  
 
Indiana Coalition to Reduce Underage Drinking (ICRUD) – this contract supports the Coalition 
efforts to address underage drinking in Indiana. 
 
Indiana Collegiate Action Network (ICAN) – this contract supports the Network’s efforts to promote 
mental wellness and substance abuse prevention among college students. 
 
Intuitive Synergies – this contract supports the Regional Prevention System and trauma informed 
approaches training. 
 
Prevention Insights / Indiana Prevention Resource Center – this contract provides a wide variety of 
prevention services including training, technical assistance, resources, and data collection.  This contract 
supports the administration of the Indiana Youth Survey (INYS) and Indiana College Use Survey (ICUS). 
Prevention Insights also manages data collection and evaluation for the Synar Amendment. 
 
S.A.D.D- This contract is to provide technical assistance to Indiana SADD chapters and youth-led groups 
around substance use prevention and mental health promotion. This includes the development of strategic 
plans, youth led statewide advisory group and trainings to these groups across the state to build capacity 
and activities around substance use prevention and mental health promotion activities. 
 
SheRay’s & Associates - this contract provides evaluation support to grantees providing prevention 
services to populations disproportionately affected by the COVID-19 pandemic. 
 
Synar – this contract supports the data collection and evaluation of Synar tobacco retailer inspections and 
the youth recruitment for inspections. 
 
Syra Health – this contract provides funding for support of the State Epidemiological Workgroup, and 
the development of “The Consumption and Consequences of Alcohol, Tobacco and Drugs in Indiana: A 
State Epidemiological Profile” and topical research briefs. 
 
Thomas P. Miller & Associates – this contract provides evaluation services to multiple block grant 
prevention grantees, as well as statewide evaluation services and consultation to DMHA. 
 
TTJ, Inc. – this contract provides training and technical assistance to grantees providing prevention 
services to populations disproportionately affected by the COVID-19 pandemic. 
 
 
OTHER FUNDING STREAMS 
 
Alcohol Tobacco Commission (ATC) – this MOU provides funding to the ATC to conduct Tobacco 
Compliance checks and Survey of Alcohol Compliance checks. These funds are from the Tobacco Master 
Settlement Agreement.  
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