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(Revise date after any revision) 

I.  PROGRAM OBJECTIVES:  Describe what the program is designed to achieve and explain how 
it is structured in order to accomplish the objectives. 

Program Description 

The Bachelor Degree Program in Marketing & Entertainment Management is an eleven-quarter,  
180-credit, program designed to provide students interested in careers in the entertainment industry with 
knowledge of the management of entertainment professionals, projects, and personnel as well as key 
skills in messaging, branding, and marketing of events and individuals.  The program also incorporates 
key business management competencies 

The Marketing & Entertainment Management degree program emphasizes hands-on learning and 
utilizes industry-related technology and software. Course topics in the Marketing & 
Entertainment Management degree program include business communications and practices, 
marketing and public relations, event management, copywriting, networking and client 
management, online community management and brand strategy .  

The Marketing & Entertainment Management program at The Art Institutes is the first step 
toward a career in the development of creative messaging, branding, and marketing solutions. 
Initially, students develop an understanding of fundamental business concepts and practices and 
begin to develop written and verbal communication skills. As they progress through the program, 
students learn aspects of consumer outreach and engagement and learn how to market to and 
target messages at specific audiences. Throughout the Marketing & Entertainment Management 
program students gain in-depth knowledge of industry-specific news, developments, trends, and 
key players and also gain strong knowledge of finances and logistics related to specific 
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entertainment industries and events. Students also gain experience in working with and 
communicating effectively to the press and various media outlets. 

With a Marketing & Entertainment Management degree, graduates can pursue entry-level jobs 
such as Special Events Manager, Event Marketing Specialist, Promotions Coordinator, Talent 
Recruiter, Partnership Marketing Coordinator, Tour Manager, Communications Specialist, 
Consumer Marketing Coordinator, Talent Manager, Booking Agent, and Public Relations 
Coordinator. 

Program Mission 

The mission of Marketing & Entertainment Management degree program is to provide a focus on 
the development of creative messaging, branding, and marketing of institutions, individuals and 
events. Graduates are prepared to grow their careers from entry-level positions in the marketing 
and entertainment management field through practice of lifelong learning. Marketing & 
Entertainment Management graduates are prepared to meet the challenges of the continually 
changing marketplace and profession. 

Program Objectives 

In the Bachelor Degree Marketing & Entertainment Management program students will: 
• Gain a strong understanding of fundamental business concepts and practices and their application in a variety

of entertainment-related career options 
• Learn to write press releases and prepare information for media distribution
• Become aware of legal issues relevant to the entertainment industry, including aspects of intellectual property

and copyright considerations
• Become proficient in aspects of consumer outreach and engagement, learning how to market to and target

messages at specific audiences
• Understand the delivery of effective communication in representation of an individual, event, or organization
• Understand management techniques related to both for-profit and not-for-profit organizations



II. PROGRAM STRUCTURE:  List all courses in the program.  Indicate course name, course
number, and number of credit hours or clock hours for each course. 

          Name of Program:  ____ BS in Marketing & Entertainment Management 

         Total Course Hours:  180 Check one: Quarter Hours  X 

Semester Hours  

Clock Hours   

        Tuition : $73,620 Length of Program: 121 weeks 

SPECIALTY COURSES: 

Course 
Number 

Course 
Title 

Course 
Hours 

ADVA101 Fundamentals of Advertising 3 

ADVA201 Fundamentals of Marketing 3 

ADVA204 Consumer Behavior & Persuasive Sales Techniques 3 

ADVA208 Principles of Marketing Research 3 

ADVA214 Advertising Copywriting 3 

ADVA303 Interactive Advertising 3 

ADVA307 Brand Strategy 3 

ADVA322 Digital Media Campaigns 3 

ADVA328 Public Relations 3 

ADVA402 Online Community Management 3 

DFVA208 Media Business Practices 3 

FADA308 Fundamentals of Business 3 

GWDA101 Applications & Industry 3 

MRKA101 Survey of Marketing & Entertainment Management 3 

MRKA104 Business Communications 3 

MRKA111 Office Systems 3 

MRKA121 Networking & Client Management 3 

MRKA141 Entertainment Business Accounting 3 

 



MRKA203 Project Management 3 

MRKA204 Scriptwriting for Event Management 3 

MRKA205 Marketing & Promotions in the Entertainment Industry 3 

MRKA213 Preproduction 3 

MRKA214 Public Relations Writing 3 

MRKA223 Producing & Production 3 

MRKA233 Artist Management 3 

MRKA305 Business for the Entrepreneur I 3 

MRKA306 Event Management I: Music & Theater 3 

MRKA315 Business for the Entrepreneur II 3 

MRKA316 Event Management II: Television & Film 3 

MRKA326 Event Management III: Conferences 3 

MRKA336 
OR 
MRKA346 

Internship 
OR 
Marketing & Entertainment Workshop 

3 

MRKA406 Senior Project 3 

MRKA408 Advanced Promotions 3 

MRKA409 Portfolio I 3 

MRKA418 Media Business Practices II 3 

MRKA419 Portfolio II 3 

PHOA101 Principles of Photography 3 

PHOA222 Web Design for Non-Majors 3 

Elective I 3 

Elective II 3 

Elective III 3 

Elective IV 3 

GENERAL EDUCATION / LIBERAL ARTS COURSES: 

Course 
Number 

Course 
Title 

Course 
Hours 

GE110 English Composition 4 

 



GE115 Critical Thinking  4 

GE120 College Mathematics  4 

GE130 Art History  4 

GE140 Speech and Communication  4 

GE150 Natural Science  4 

GE160 Psychology  4 

GE200 Sociology  4 

GE201 Historical and Political Issues  4 

GE220 World Civilization  4 

GE250 Anthropology  4 

GE260 Research and Technical Writing 4 

GE280 Conversational Spanish I  4 

GE490 General Education Capstone  2 

Number of Credit/Clock Hrs. in Specialty Courses: 126 / 180 Percentage:  70% 

Number of Credit/Clock Hrs. in General Courses:  / Percentage:  

If applicable: 
Number of Credit/Clock Hrs. in Liberal Arts:   54 / 180 Percentage:  30% 

 



III. LIBRARY:  Please provide information pertaining to the library located in your
institution. 

1. Location of library; Hours of student access; Part-time, full-time librarian/staff:

Location of Library:  Second floor of Pyramid Two, 219 

Hours of student access: 

On campus: 
Monday – Friday 7:30am – 8:00 pm 

Ask Today On-Call Librarian Service: 
Monday – Thursday: 8am – 2am ET 
Friday: 8am – 11pm ET 
Saturday: 10am – 11pm ET 
Sunday: 12pm – 2am ET 

Full-time staff:  One MLS 

Part-time staff:  Four student workers 

Ask Today On-Call staff:  Five  FT and one PT MLS 

2. Number of volumes of professional material:

At the campus: 6,947 

Online:  198,907 

3. Number of professional periodicals subscribed to:

At the campus: 71 

Online: over 20,000 

4. Other library facilities in close geographical proximity for student access:

Indianapolis Public Library, Indianapolis Museum of Art Library, Indiana University/Perdue 
University Indianapolis 

 



IV. FACULTY:   Attach completed Instructor’s Qualification Record for each instructor.
** Include all required documentation pertaining to the qualifications of each instructor. 

Total # of Faculty in the Program: 23 Full-time: 3 Part-time: 20 

Fill out form below:   (PLEASE LIST NAMES IN ALPHABETICAL ORDER.)

List Faculty Names 

(Alphabetical Order) 

Degree 
or 
Diploma 
Earned 

# Years of 
Working 

Experience 
in Specialty 

# Years 
Teaching 
at Your 
School 

# Years 
Teaching 

at 
Other 

Check one: 
Full- 
time 

Part- 
time 

Brittany Burtner BS 2 .75 0 X 

Heather Bussell BS 13 3.5 0 X 

Colin Cassidy BA 7 2 0 X 

Scott Chenoweth BS 11 6 0 X 

Josh Corken BS 5 1 0 X 

Kristine Costello BA 6 5 1 X 

Gregory Craddock MEd 10 4.5 17 X 

Christopher Howden BS 2 1 0 X 

John King MS 12 5 3 X 

Brian Lee BS 8 2 0 X 

Karen Lee BS 13 3.5 6 X 

Brenda Manley BS 23 .5 0 X 

Heather Miles BS 9 3.5 9 X 

Rick Morris MS 4 .5 2 X 

Chris Pickey BS 11 2.5 0 X 

Austin Pittman MFA 9 3.5 4 X 

Gregory Rowe MFA 12 3 0 X 

Josette Starks-Van MS 8 .25 15 X 

Elizabeth Staver MFA 8 5.5 1 X 

Roxanne Terhune MFA 31 .5 0 X 

Ed Ventura MS 10 .5 2 X 

 



Matt Wagner BS 3 1 0 X 

Steve Williams BA 14 5.5 0 X 

 



Indiana Commission for Higher Education 
Indiana Board for Proprietary Education 

Supplementary Information on  
Licensure, Certification, and Accreditation 

Institution:  The Art Institute of Indianapolis  
Degree Program: Bachelor of Science in Marketing & Entertainment Management 
Locations: Indianapolis 

State Licensure 
Does a graduate of this program need to be licensed by the State to practice their profession in Indiana 
and if so, will this program prepare them for licensure? 

No, graduates of this program do not need to be licensed by the State to practice their profession in 
Indiana. 

If so, please identify 
The specific license(s) needed: 
The State agency issuing the license(s): 

+++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++ 

Professional Certification 
What are the professional certifications that exist for graduates of similar program(s)? 

• American Marketing Association Professional Certified Marketer (PMP)
• Certified Trade Show Marketer

American Marketing Association Professional Certified Marketer (PCM®) 

What are the professional certifications that exist for graduates of similar program(s)? 
The American Marketing Association Professional Certified Marketer (PCM®) certification requires a 
bachelor’s degree and four years’ experience or a master’s degree and two years of experience. The 
application fee is $75. The AMA PCM® program is open to AMA members and nonmembers.  The exam 
fee is $650 fee for nonmembers and AMA members receive a discount. 

American Marketing Association PCM® certification is a career-long commitment that demonstrates to 
current and potential employers, peers and clients that potential employees have mastered core marketing 
knowledge and principles. It also shows your dedication to staying current in the marketing field and 
upholding the highest professional standards.  

Potential employees can earn the AMA PCM® designation by satisfying the 4 E’s: proof of formal 
education and professional experience, successful completion of a certification exam, and adherence to a 
code of ethics.  

 

https://www.ama.org/events-training/Certification/Pages/default.aspx
https://www.ama.org/events-training/Certification/Pages/default.aspx


Unlike certificate programs offered by colleges, universities and training centers, a certification is not 
intended to teach new information but, rather, to measure an individual’s knowledge and application of 
the skills needed for professional practice.  

If a graduate meets the education and experience requirements above and your application is approved, 
they must pass the AMA PCM® Certification Exam). 

Will a graduate of this program be prepared to obtain national professional certification(s) in order 
to find employment, or to have substantially better prospects for employment, in a related job in 
Indiana? 
Earning the PCM certification sets potential employees apart from the competition and prepares them for 
new opportunities. Having met strict criteria established by the AMA, they can use the PCM credential to: 

• Prove you have mastered core marketing knowledge and principles
• Show your dedication to staying current in the marketing field
• Demonstrate your high professional standards

Please explain the rational for choosing each professional certification: 
This certification provides an opportunity for graduates of the Marketing & Entertainment Management 
curriculum to demonstrate a higher level of marketing skill and knowledge  

Please identify the single course or a sequence of courses that lead to each professional certification: 
Courses that may help students further explore this certification would include:   FADA308 
Fundamentals of Business, Survey of Marketing & Entertainment Management, ADVA201 Fundamentals 
of Marketing, MRKA121 Networking & Client Management, ADVA101 Fundamentals of Advertising, 
MRKA104 Business Communications, ADVA204 Consumer Behavior & Persuasive Sales, ADVA307 
Brand Strategy, ADVA328 Public Relations, ADVA208 Principles of Marketing Research, MRKA205 
Marketing & Promotions in the Entertainment Industry, DFVA208 Media Business Practices, ADVA303 
Interactive Advertising, ADVA322 Digital Media Campaigns, Online Community Management, Event 
Management, MRKA408 Advanced Promotions  

Certified Trade Show Marketer 

What are the professional certifications that exist for graduates of similar program(s)? 
Offered at EXHIBITOR Conference in Las Vegas, and at the regional EXHIBITORFastTrak conferences,  
Certified Trade Show Marketer candidates must attend 23 required sessions in the following areas and 
upon completion of the session component, a written comprehensive exam is required: 

• Measurement and Results
• Planning and Execution
• Marketing and Communications
• Corporate Events
• Personal and Career
• Exhibits and Experiences
• Global
• An additional 5 elective sessions, offered at EXHIBITOR conferences, are required

This three-hour exam is comprised of multiple choice and true/false questions. Candidates also 
demonstrate skills gained by completing a Candidate Portfolio based on a real-world situation to 
document program improvements. Work experience is a requirement for the program, not something for 
which candidates get credit. Prior to receiving certification, candidates will need a minimum of two years’ 
experience if candidates possess a bachelor's degree or at least 3 years if candidates do not hold a degree. 
Job experience may be completed concurrently with the program. All candidates will still need to 
complete 28 sessions, the exam and the portfolio. 

 



Will a graduate of this program be prepared to obtain national professional certification(s) in order 
to find employment, or to have substantially better prospects for employment, in a related job in 
Indiana? 

Candidates will still need to sit for the 28 sessions required but Marketing & Entertainment Management 
graduates will only need two years of experience rather than 3 to attempt certification. The Marketing & 
Entertainment Management curriculum will prepare candidates with prior knowledge to sit for the 
certification. 
Please explain the rational for choosing each professional certification: 
This certification provides an opportunity for graduates of the Marketing & Entertainment Management 
curriculum to demonstrate a higher level of marketing in the specific areas of trade shows and events. 

Please identify the single course or a sequence of courses that lead to each professional certification: 
Courses that may help students further explore this certification would include:   FADA308 
Fundamentals of Business, Survey of Marketing & Entertainment Management, ADVA201 Fundamentals 
of Marketing, MRKA121 Networking & Client Management, MRKA104 Business Communications, 
ADVA204 Consumer Behavior & Persuasive Sales, ADVA328 Public Relations, MRKA205 Marketing 
& Promotions in the Entertainment Industry, ADVA303 Interactive Advertising, ADVA322 Digital 
Media Campaigns, Online Community Management, MRKA306 Event Management I, MRKA316 Event 
Management II, MRKA326 Event Management III, MRKA408 Advanced Promotions  

In addition, a graduate may be interested in joining these professional organizations: 

• American Marketing Association – The American Marketing Association is one of the largest
marketing associations in the world, with over 30,000 members who work, teach and study in the
field. By becoming a member, you gain access to a vast body of marketing knowledge, high-
quality training programs, the latest tools and tactics, exposure to leading-edge thinking, and
opportunities to interact with marketing peers around the world. Membership also provides study
aids and a discount for the Professional Certified Marketer certification exam.

• Professional Club Marketing Association- Established in 1995, PCMA is the association for
membership and marketing professionals at private clubs and is dedicated to providing
contemporary resolution to complex club membership and marketing issues through information,
education and networking. The PCMA offers assistance and advise for becoming  a Master
Certified Marketing Professional.

• Chartered Institute of Marketing- The world’s leading professional marketing body, CIM has
built a huge network of marketing professionals and offers countless resources for building your
professional network and professional development.

• American Association of Advertising Agencies- Trade organization representing the advertising
agency business.

 



• Direct Marketing Association- professional organization offering members the opportunity to
attend conferences and exhibitions on Acquisition & Lead Generation, Brand, Constant & Social
Marketing as well as numerous other Marketing related topics.

• Public Relations Society of America- Chartered in 1947, the Public Relations Society of America
(PRSA) is the world’s largest and foremost organization of public relations professionals. PRSA
provides professional development, sets standards of excellence and upholds principles of ethics
for its members and, more broadly, the multi-billion dollar global public relations profession. We
also advocate for greater understanding and adoption of public relations services, and act as one
of the industry’s leading voices on the important business and professional issues of our time.

• Digital Analytics Association- The Digital Analytics Association makes analytics professionals
more effective and valuable through professional development and community.

• Mobile Marketing Association-  MMA’s mission is to accelerate the transformation and
innovation of marketing through mobile, driving business growth with closer and stronger
consumer engagement.

• International Public Relations Associations- IPRA provides both intellectual leadership in the
practice of international public relations and make available to its members the services that will
help them meet their professional responsibilities and to succeed in their careers, thus enabling
the Association to increase membership, grow financially and create a virtuous circle of success.

• Society for Marketing Professionals- The Society for Marketing Professional Services is the only
marketing organization dedicated to creating business opportunities in the A/E/C industry. SMPS
represents a dynamic network of 6,000+ marketing and business development professionals
working to secure profitable business relationships for their design and building companies

+++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++ 

Professional Industry Standards/Best Practices 
Does the program curriculum incorporate professional industry standard(s) and/or best practice(s)?  

Yes 

If so, please identify 

The curriculum is developed utilizing: 

• market research
• industry roundtables (moderated panels of subject matter experts and professionals)
• faculty assessment and feedback

 

http://www.prsa.org/Learning/Categories/
http://www.prsa.org/Awards/
http://www.prsa.org/AboutPRSA/Ethics/
http://www.prsa.org/Intelligence/BusinessCase/
http://www.prsa.org/Advocacy/


Once developed and implemented, the curriculum continues to undergo review by industry professionals 
by the rolling three-year to five-year review cycle.  Components of this review include, but are not limited 
to: 

• analysis from graduate surveys
• analysis from employer surveys
• input from advisory board meetings
• feedback from industry professionals through career services interactions
• roundtable discussions that are part of the review process.

The specific professional industry standard(s) and/or best practice(s):  

These have been incorporated into the entire curriculum, including but not limited to course objectives 
and software selection. 

The organization or agency, from which the professional industry standard(s) and/or best practice(s) 
emanate:   

The standards don’t emanate from a specific organization or agency.  They emanate from professionals 
currently working in the industry. 

+++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++ 

Program Accreditation 
Does this program need specialized accreditation in order for a graduate to become licensed by the State 
or to earn a national professional certification, so graduates of this program can work in their profession 
or have substantially better prospects for employment? 

No 

If so, please identify the specialized accrediting agency:  

This program does not need specialized accreditation. 

+++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++ 

Transferability of Associate of Science Degrees 

 



Since CHE/BPE policy reserves the Associate of Science designation for associate degrees whose credits 
apply toward meeting the requirements of a related baccalaureate degree, please answer the following 
questions:   

Does a graduate of this A.S. degree program have the option to apply all or almost all of the credits to a 
related baccalaureate degree at your institution?     

This is not an associate degree. 

If so, please list the baccalaureate degree(s): 

+++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++++ 

Job Titles 
List specific job titles and broad job categories that would be appropriate for a graduate of this program: 

Special Events Manager, Event Marketing Specialist, Promotions Coordinator, Talent Recruiter, 
Partnership Marketing Coordinator, Tour Manager, Communications Specialist, Consumer Marketing 
Coordinator, Talent Manager, Booking Agent, Public Relations Coordinator 

 




